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1 both easier to remember and | associated
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A leading auto partner ran a Brand Block campaign b“nglnﬁl rT;e thlg
. .. snorter d
on HBO Max with Ads- driving consumers experience
through fewer ad moments while showcasing
the advertiser's newest model messaging.

We collaborated with a research partner to
measure the impact of this signature limited
commercial experience on brand metrics,
creative effectiveness, and consumer enjoyment.
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The brand lifts have serious horsepower...

SIGNIFICANT LIFTS IN

Consistent and clear brand messaging FULL-FUNNEL METRICS@

delivered in this unique format provides Lift in
significant increases in perception .

of vehicle attributes such as quality, recommendation

style, feature set and dependability.
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